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what is a foodie?

Foodie: \fi-dé\, noun

a person devoted to refined sensuous enjoyment of good food and drink.

about us

Fort Worth Foodie combines a foodie lifestyle magazine with an interactive website. Our
goal is to increase awareness of the continuing culinary explosion in Fort Worth to both
residents and visitors alike.

f\d e our magazine

QD0 Fort Worth Foodie Magazine is a professional full-color publication
with a quarterly distribution of 8,000. Complimentary issues are
provided at Central Market, local restaurants and wine rooms as
well as other select locations that foodies frequent. Each themed
magazine includes local culinary interest articles, chef interviews,
wine picks, recipes and other creative content.

our website

Fwfoodie.com is an interactive website

that includes restaurants reviews,

happy hour listings, an event calendar
and a forum for information sharing.
Visitors to the website can search a user
friendly database of restaurants and
easily find happy hours by day of the
week.

Local bars and restaurants are
encouraged to take advantage of free _
placement on our calendar of events e / facebook

and restaurant /happy hour listings. — St dhet
volunteers
Winter Issue is now available! needed

teach families to eat
healthy far less

social media

Fort Worth Foodie currently has more than 5,000 followers on Twitter and Facebook. We
interact one-on-one with our Twitter and Facebook followers on a daily basis giving them
the latest information on events, happy hours and where we are eating. You can follow us
too at www.twitter.com/FortWorthFoodie or search for Fort Worth Foodie on facebook.com.



benefits

What separates Fort Worth Foodie from the rest?

- A full color magazine printed on glossy stock paper

- A 20-page publication that can easily be read cover to cover to ensure maximum

exposure to content and advertising

- Content and distribution focused specifically on Fort Worth, so you can be confident that
our readers are interested in local businesses

- Professional ads at the lowest cost of any major publication in Fort Worth so that you can
spend your ad dollars smarter and reach quality consumers

By doing business with Fort Worth Foodie you are getting more than ad space. We want

to educate ourselves on your business so that we can help promote and build relationships

between you and your customers. Fort Worth is full of business owners passionate about their

product. Let us help spread the word!
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distribution

Magazine distribution is focused on the areas below as well as many other Fort Worth locations
that foodies frequent. 8,000 copies are distributed quarterly.

Camp Bowie: Tokyo Cafe, The Cup, Culinary School of Fort Worth
Hillcrest: Central Market Fort Worth, Smoothie King

University /Forest Park: Put a Cork in It, TCU Library

Magnolia Avenue: Yucatan Taco Stand, Avoca Coffee

Downtown: Starbucks, H2, Hotel Concierge at Omni and Worthington
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Fort Worth Foodie magazine is also distributed at Whole Foods Arlington.
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2012 editorial calendar

Fort Worth Foodie magazine is published quarterly. Each issue focuses on themed content
with chef interviews, recipes and the scoop on where to dine.

Issue Theme Space Deadline Material Deadline Distribution Date
Summer ‘12 Dog Friendly May 4 May 11 June 8

Fall ‘12 Food Trucks August 3 August 10 September 7
Winter ‘12 Cowtown Cocktails November 2 November 9 December 7

Summer 2012: Dog Friendly
Treat yourself and your pet to a treat at these local restaurants that welcome pooches on
their patios.

Fall 2012: Food Trucks
Food trucks have been rolling into Fort Worth in a big way. This issue will be a go-to guide
of the best that these restaurants-on-wheels have to offer.

Winter 2012: Cowtown Cocktails
The most craved delectable dessert drinks and sugary cocktails in Cowtown will satisfy your
sweet tooth.
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rates

Ad Size 1x 2x 4x
Full page™ 1200 1100 1000
1/2 page* 800 750 700
1/3 page 550 520 480
1/4 page 425 400 360

*Preferred position is available on half page ads or larger for a 15% premium.
Based on availability.

covers
1x 2x 4x
Back cover 1500 1400 1300
Full page
Inside covers
1380 1280 1180

Full page

Professional photography and ad design are available at an
additional charge. Contact us for more information.

Payment terms: Net 15

contact us

Shirley Ben-David, Sales Director
shirley @fwfoodie.com
682-225-7740



guidelines

Please submit your advertisement in a high resolution PDF or Adobe InDesign file (email,
FTP or CD). Publisher has the right to ask for all graphics, typefaces and high resolution
scans to ensure the best possible printing. The minimum resolution accepted is 300 ppi (dpi)
at 100% size for photographs and 1200 ppi (dpi) for line art scans. All advertising, copy
and contracts are subject to the publisher’s approval. Ad placements are at the discretion
of the publisher. Cancellations or changes are not accepted after deadline dates. The
advertisement must be paid in full by the deadline date to be considered for publication.

Ad Width Height Bleed
Full page 8.5 11 0.25
Full page (Back Cover) 8.5 11 0.25
1/2 page Vertical 3.75 10.25 -
1/2 page Horizontal 7.75 5 -
1/3 page Vertical 3.75 6.75 -
1/3 page Horizontal 7.75 3.25 -
1/3 page Strip 2.5 10.25 -
1/4 page 3.75 5 -




